
Executive Summary
Turner Construction Company’s latest Green Building Market Barometer, which surveyed more than 700 executives, 
found that companies remain committed to constructing environmentally-sustainable buildings. Almost all the executives 
participating in the 2012 survey said their companies would incorporate at least some Green features in their next 
construction project, citing the potential to reduce energy costs and ongoing operations and maintenance costs as the most 
important reasons for constructing Green buildings. While the commitment to constructing Green buildings remains high, 
fewer executives said their companies were likely to seek LEED certifi cation when constructing a Green building. 

Brightening Outlook for Construction Projects
Among real estate owners, developers, and corporate owner-
occupants, 64% said they expect to launch construction projects over 
the next 12 months (up from 46% in the 2010 survey), and 71% said 
they expect to undertake renovation projects over the same period (up 
from 58% in the 2010 survey).

Widespread Commitment to Sustainable Practices 
Fifty-six percent of executives said their companies were extremely 
or very committed to following environmentally-sustainable practices 
in their operations, while an additional 34% said they were somewhat 
committed. In addition to citing fi nancial reasons for this commitment, 
executives were most likely to cite broader considerations as extremely 
or very important including belief that it’s the “right thing to do,” (68%), 
impact on brand/reputation (67%), and customer requirements (61%), 
along with cost savings (66%).

Reducing Energy Costs and Operating Expenses are the Key 
Drivers to Green Construction
Executives were most likely to cite fi nancial factors as being extremely 
or very important to their companies’ decisions on whether to 
incorporate Green features in a construction project: energy effi ciency 
(84%) and ongoing operations and maintenance costs (84%). 
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In addition, executives cited that building value (75%) and occupancy 
rates (74%) were important considerations when evaluating the 
benefi ts of incorporating Green features into their building. However, 
two-thirds or more of executives also said that non-fi nancial factors 
were extremely or very important such as indoor air quality (74%), 
health and well-being of occupants (74%), satisfaction of employees/
occupants (69%), impact on brand/reputation (67%), and employee 
productivity (67%). However, only 37% of executives said it was 
extremely or very important to their companies to minimize the 
carbon footprint of their buildings. This suggests that the decision 
to incorporate Green features is driven by a desire to reduce cost 
followed by an interest to improve the indoor environment for building 
occupants, rather than broader concerns about the impact of buildings 
on the global environment.  
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Importance when Evaluating Costs & Benefi ts of Green Features in 2012
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Reasons for Commitment to Environmentally-Sustainable Practices 
Percent Extremely/Very Important

Investor requirements 36%

Risk management 
considerations 34%



A large majority of executives said their companies would be extremely 
or very likely to incorporate Green features if they were undertaking 
a construction project. Consistent with their focus on reducing costs, 
81% of executives said their companies would be extremely or very 
likely to invest in energy effi ciency improvements. Fewer executives, 
but still more than half, said their companies were extremely or 
very likely to invest in improved indoor environmental quality (63%), 
improved water effi ciency (57%), or Green materials (53%).

Fewer Companies Plan to Seek LEED Certifi cation
Although the vast majority of companies remain committed to Green 
buildings, the percentage of executives who thought it was extremely 
or very likely that their company would seek LEED certifi cation if they 
constructed a Green building was 48%, down from 53% in the 2010 
survey and 61% in the 2008 survey. Among executives who said 
their companies were not likely to seek LEED certifi cation, the most 
important reasons cited were the cost of the certifi cation process 
(82%), staff time required (79%), time required for the process (75%), 
and the overall perceived diffi culty of the process (74%). 

In addition, many companies seem to have become more 
knowledgeable about the means and methods of designing and 
constructing Green buildings and are less reliant on LEED as a 
checklist or a scorecard. This is indicated by the fact that 52% of 
executives who are not likely to seek LEED certifi cation would prefer to 
use their own company’s green building standards. However, of those 
who would seek LEED certifi cation, 47% would seek Gold or Platinum. 

About the Survey
Turner’s 2012 Green Building Market Barometer surveyed 718 executives in 
October 2012. The executives participating in the survey were from the following 
principal types of companies: architecture (49%), construction (19%), real estate 
consulting (11%), corporate owner-occupant (9%), developer (9%), engineering 
(9%), real estate owners (7%), corporate tenant (3%), and broker/real estate 
service provider (2%), (These percentages total to more than 100% since some 
companies were involved in more than one industry segment).

Respondents are active in a wide variety of buildings types including offi ce 
(77%), retail (51%), healthcare (47%), higher education (46%), industrial (44%), 
multi-unit residential (43%), K-12 education (41%), data centers (32%), single-
family homes (30%), hotel (29%), sports and entertainment (29%), R&D (27%), 
and aviation and transportation (22%). (These percentages total to more than 
100% since respondents were involved in multiple types of buildings.) As in the 
2010 survey, email invitations were sent to subscribers of several real estate 
publications. The percentage of respondents who came from email invitations 
sent to subscribers of Environmental Design & Construction was signifi cantly 
greater in the 2012 survey (83%) than in the 2010 survey (34%). In general, 
subscribers to this publication were more positive about Green buildings than 
other respondents. To gain a more representative picture of industry perceptions 
and to ensure comparability with the prior survey, the 2012 data were weighted 
so that the responses of subscribers to Environmental Design & Construction 
had the same weight as they did in the 2010 survey.
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Roughly 20% of these executives said they were extremely or very 
likely to consider seeking certifi cation under Green Globes, Living 
Building Challenge, or BREEAM (Building Research Establishment 
Environmental Assessment Method). 

Concerns Persist about Construction Costs and the Length of the 
Payback Period 
When asked what length of payback period would be acceptable when 
considering Green features, 44% of executives said they would accept 
fi ve years and almost 80% of executives said they would accept a 
payback period of fi ve years or longer. Despite the acceptance by 
most executives of an extended payback period, 61% of executives 
still felt that the length of the payback period was an extremely or very 
signifi cant obstacle to the construction of Green buildings while 62% 
cited higher construction costs. 

Forty-one percent of all the executives surveyed thought it was at 
least somewhat likely that their companies would consider seeking 
certifi cation under a rating system other than LEED if they constructed 
a Green building. Among these executives, 63% said they would 
be extremely or very likely to consider seeking certifi cation under 
ENERGY STAR, which addresses energy effi ciency.  
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